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Reflections on Publicity-Oriented C-E Translation

LI Jing'  Guo Yi’
(1. Foreign Languages College Shanghai Normal University Shanghai 200234  China;
2. Graduate School Shanghai International Studies University Shanghai 200083 China)

Abstract: The objective of publicity-oriented C—E translation is to ensure the target audience’ s accurate and obstruction-free
comprehension of the messages the source texts convey. The author analyzes the basic features of publicity-oriented C— translation
providing some practical and informative suggestions from her own perspective on how to translate successfully.
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(1): N

. People around the two cities—Jiujiang and
Wuhan have got the alarm to cope with possible flood—
ing according to the Beijing-based State Flooding Con—
trol Headquarters.

: People around the two cities—Jiujiang ( in
the Jiangxi province in the east of China) and Wuhan
(in the Hubei province in the central area of China)
have got the alarm to cope with possible flooding ac—
cording to the Beijing-based State Flooding Control
Headquarters.

: Temples in memory of Confucius who has
been known by people varying from the grey-haired old
men to the naive children could be found in many
places across the country. Hainan is no exception.

: Temples in memory of Confucius ( 551B.
C.—479B. C.) a household name in China could be
found in many places across the country. Hainan in
the southernmost tip of China and the county’s second

largest island next to Taiwan is no exception.

o “the

4

grey — haired old men”  “the naive children’

“
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Socialist market economy is sure to boost
China’ s economy development.
China’ s market economy is sure to boost

China’ s economy development.

o : socialist market economy

socialist market e—

conomy China’ s market economy

(4):

o

Target priorities should be carefully stud-

ied.

target priorities
“ ” [43 ”»
very carefully studied.

o

(5)0
(5):

There has been much publicity about the

unpleasant case.

113 ”

(6): .
: We should set up efforts to promote spir—
itual civilization progress.
We should set up efforts to promote cul-

tural and ethical progress.

(06)

o civilization

&« » “« ”»

spiritual civilization

”» 43

»

(7):
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. In the old days

the big family with three or even four generations liv—

the Chinese preferred

ing under the same roof. But things are different now.
The small family is in vogue.

In the old days

the extended family with three or even four genera—

the Chinese preferred

tions living under the same roof. But things are differ—
ent now. The nuclear family is in vogue.
[43 »
“extended family”

“big family” .

o big family
big
family
o “nuclear family”
o “nuclear family ”
(13 »
“small family” o
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